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(1) TCP/IP, (2) HTTP(Hypertext Transfer Protocol), (3) HTML (Hypertext Markup
Language), (4) CGI (Common Gateway Interface), (5) DHTML (Dynamic HTML) and
JavaScript, (6) ASP (Active Server Pages), (7) Cryptography, (8) Java, (9) JFC(SWING)
(Java Foundation Class), (10) Java Applet, (11) Java Servlet, (12) JSP (Java Server
Pages), (13) PHP (Professional HTML Preporcessor)
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Applications of | Today's business environment is undergoing rapid changes due to the globalization of

i

Information business, technical innovations, social and political changes, and increased awareness
Technology and demands from customers. Information Technology (IT) has been applied to
business process reengineering, network computing, communication, electronic
computing, decision making and knowledge management etc. for the sake of strategic
position of superiority. IT has also been applied to computerized systems (SCM, ERP,
CRM, etc.). The course will cover the above topics (in particular, CRM) and the
emerging technology. The case study will perform in class for the application of

information technology.
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YH658 DHDH 22 Customer The aim of this course is (1) to provide advanced knowledge of the concept of CRM
] ) with the application of business and (2) dealing with the possibilities that business can
Relationship provide for concepts such as data mining and other techniques to retain customers.
Management The course covers concepts fundamental to understanding data mining applications for

CRM and also achieves its aims through case studies.
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